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<title>SEO BaQcs: Ranking high in organic SERPs<

Create readable and search engine
! friendly URL’s. dont go:
http://www.yoursite.com/p=44?e3

The meta description does NOT

make you rank higher. It does make
L] . .

you more attractive to click on!

® unique content

® aimed at a specific keyword

e use keyword synonyms, plural, etc.
* no typing errors

®M and 4 PM. To effectively Taglemen i\ I ) unique relevant images

structure | always use 1 <h1></h1> per
* page; never more, never less

Why shoulcDou use AdWord3\Adaschedulifig
L ) first heading: <hT>Target phrase<

How @1t s ntafactyith your website QreetiedeperNgs on theNgah oMas
day. For example; Redtshirts.com sells Red T-shirts. I'NgwhaveNhis uni use <p>paragraph</p>
it use <h2>, <h3>, etc. for other headings
ing inYie +

evenings the conversion rate on Redtshirts.com is througn theZgof.

(because of their next day delivery). They could, agd should, use Ad Sche

) <meta description> Call to action!</..
and optimize their ROL This is called winning.

+ content as high on page as possible
« valid (x)html / php / asp / etc.
* <img alt="target phrase’ title="target phrase’ />

Ha 5t latemine the best fimeframe for Good

Google Analytics has a build in report tefing us the conversion rate of ou
This reports helps us determine the bést timeframe in which to maximise 00T A
find the report in the new Google Angiytics interface under ‘Advertising = Adwords = Day Pars'.
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Anahdics AdWordd conyerslon cate|perhpiic ofiday

You'll notice there are a few timesframes in which your conversion rates either peak or drop. Mote the
ar conversion for each of them. The best way to calculate the cost per
factors

inbound links

e number of unique inbound links e number google +1’s

e relevancy of inbound links e mentions and links on twitter
e anchor text of inbound links e mention and links on facebook
e authority of linking websites e facebook likes
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Linkbuilding is very important.

* But quality over quantity! social (unproven!)
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